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Abstract 
Entrepreneurs act as a key driver of Indian economy. The present 

growth of economy can be attributed to the entrepreneurial success of 

Indian business people and industrialists. It will give fillip to 

entrepreneurship and bring about an economic change, if more women 

come forward to get involved in various business operations. The present 

study focuses on the factors that influence women when they choose to 

become entrepreneurs, with special reference to Coimbatore District. By 

adopting convenient sampling method, 90 women entrepreneurs residing 

in Coimbatore district have been contacted for the study. The finding of the 

study reveals that age and educational qualification influence women when 

they choose to become entrepreneurs. The study also reveals that 

individual factors such as self-identity and social status also influence 

women to prefer entrepreneurship. The study recommends that women 

entrepreneurs should keep themselves updated on the rapid technological 

changes to sustain in the business of their choice on a long term basis. 

Key Words:Women entrepreneurs, socio economic status, 

entrepreneurship, self-identity and social status. 
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1. Introduction 

The Indian economic growth may be obtained either through lucrative 

employment or productive self-employment. Entrepreneurship in various fields 

is a key component of economic development and one of the principal factors 

that will contribute to national development. With this view in mind, First 

integrated National Policy for Skill Development and Entrepreneurship was 

approved by the Union Cabinet chaired by Prime Minister Shri Narendra Modi 

in the year 2015.  As per the survey (April 5, 2016) sixth economic census 

shows that women constitute only 13.76% of the total entrepreneurs in India, 

i.e., 8.05 million out of the 58.5 million entrepreneurs. Out of these 

entrepreneurs, 2.76 million women (34.3% of the total entrepreneurs) work in 

agriculture sector, whereas 5.29 million females (65.7% of the total 

entrepreneurs) work in non-agricultural sectors. Among the non-agricultural 

activities pursued by women entrepreneurs, manufacturing and retail trade are 

the dominant ones with corresponding percentages being 29.8% and 17.8% 

respectively.  Among the states, the largest share in the number of 

establishments under women entrepreneurship is of Tamil Nadu (13.51%), 

followed by Kerala (11.35%), Andhra Pradesh (10.56%), West Bengal 

(10.33%) and Maharashtra (8.25%). The Independence Day speech in the year 

2015 „Startup India, Standup India‟ by Prime Minister Narendra Modi  captured 

the imagination of many entrepreneurs. But to the people of Coimbatore, a town 

at the foot hills of the Nilgiri mountains, Starting Up has been a way of life. 

Coimbatore drew the attention of the nation, when Ratan Tata, Chairman 

Emeritus, Tata Sons, invested in national startup community Ampere Electric, 

an electrical vehicle startup, in Coimbatore. It projected Coimbatore as an 

emerging startup hub. But contrary to popular perception that Coimbatore is just 

warming up to entrepreneurship, this is really just the second rising. Coimbatore 

has always been a city of enterprise; it was a city built on entrepreneurship. 

Today, Coimbatore is competing with Chennai, Kochi and Bengaluru as an IT 

outsourcing destination. An immense influx of talent from more than 150 

educational institutions in and around the city, makes Coimbatore an ideal place 

for Start Ups. It also accounts for nearly 10 per cent of the global workforce of 

Indian IT majors like CTS, TCS, Wipro etc. To encourage entrepreneurship, 

one needs to know the factors that affect entrepreneurship, ways to overcome 

the challenges and promote novel strategies to create new business. There is an 

urgent to need to involve more and more women for a rapid growth of the 

Indian economy. Today the role of women and their contributions to the 

economic development cannot be ignored, though there are problems they have 

to tackle. Women entrepreneurs need to be properly trained to acquire 

entrepreneurial skills and equipped to meet the new challenges in the chosen 

business. The urge of women to be financially independent and the spread of 

education have encouraged women to become entrepreneurs. The Government 

schemes and initiatives for female entrepreneurs are certainly major factors 

influencing more women to enter the fray. Individual and social factors such as, 

self interest, propensity to meet new challenges, self-Identity and social status 
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greatly influence women launch into entrepreneurship. As early as in 2011, 

Economic Cooperation and Development (OECD), a French organization in 

Paris, pointed out that self employed women could play a critical role in the 

global economy if one allowed them the freedom to realize their potential. So, 

the increase in women participation in the economy will bring about a dramatic 

change in the competitiveness and growth of business in India. Skill, knowledge 

and flexibility in business also play an important role in running a business 

successfully. 

2. Literature Review 

Ellinas & Kountouris (2004),
1
 in their study, ascertain that financial constraints 

in the family push women to prefer entrepreneurship. Woldie & Adersua 

(2004),
2
 in their study, ascertain that there are other factors that influence 

women participation in entrepreneurship including fulfilling domestic duties 

such as balancing a woman‟s role at home and the enterprise expectation on 

proper record keeping and need for effective communication with customers. 

According to Velmurugan (2015),
3
the successful women entrepreneurs are very 

few, because they face numerous problems in the field of  mobilization of 

capital, marketing, competition etc. The government has to take the initiative to 

encourage small women entrepreneurs which may help eradicate poverty. 

Ashok Kumar &M Thirunavakkarasu.T (2013)
4
, in their study, reveal that small 

entrepreneurs‟ overall satisfaction on bank deposit schemes have produced 

positive results, while, in the case if others, the problem of getting loan for 

starting business needs to be addressed. Lall & Sahai (2008)
5
, in their study 

have identified that Entrepreneurial urge & future plans for growth & expansion 

are psychographic variables which influence women to prefer entrepreneurial 

activities. Gunasundarik , Sathiya Bama P (2016)
 6

, reveals  that  entrepreneurs 

can use plastic cards to mobilize their capital to purchase their  raw materials. 

Cohoon, Wadhwa & Mitchell (2010)
7
, in their study, have identified that the 

desire to build wealth, and capitalize on their own business ideas and look after 

their family also induce female members to choose entrepreneurship. 

Gunasundari K, SathiyaBama (2016)
8
, in their study, reveal that the scope for 

entrepreneurs has now increased with organic products. Robinson (2011)
9
,in his 

study, has identified that due to negative impact such as low family income, 

poor employment opportunity and lack of satisfaction with the current job 

influence them to prefer entrepreneurship. Gowsalya G & Ashok Kumar M 

(2015)
10

, in their study have found that government policies that are related to 

the involvement of higher education institutions in increasing the employability 

of the future graduates by developing academic programs based on the 

development of competencies and skills necessary for the entrepreneurs. Ahl, H. 

(2004)
 11

, in his study, has observed that educational qualification induces 

female members to prefer entrepreneurial activities. Welter, F., & Smallbone, 

D. (2008)
 12

, found that government schemes offer more support for women 

entrepreneurs and this positive approach engages women in entrepreneurial 

activities. Gowsalya G, Ashok Kumar M (2015)
 13

, in their study, reveals that 
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the educational institutions and the government should take essential steps to 

improve the educational system based on the industrial needs, so that students 

can be aware of the application of technology. Zanakis, S. H., Renko, M.& 

Bullough, A. (2012)
14

, in their study, have found that individual entrepreneurs 

are mostly motivated by non-financial outcome. National Employability 

Enhancement Mission (NEEM)
15

 The Union Minister of Human Resource 

Development, Smriti Irani in Lok Sabha said, is “a scheme [that] has also been 

notified under National Employability Enhancement Mission (NEEM) to offer 

on the job practical training and adopted National Skill Qualification 

Framework (NSQF) to enhance the employability of young graduates.” The 

Government has set up a target to increase the Gross Enrolment Ratio (GER) in 

Higher Education to 30% by the end 2020.Most of the studies are carried out to 

find factors influencing women to become entrepreneurs. However, very limited 

studies are conducted to ascertain how individual and social factors influence 

women to choose entrepreneurship. Thus, in this study, an earnest attempt has 

been made to ascertain factors influencing women members to choose 

entrepreneurship.  

3. Statement of the Problem 

Once women were neglected in the field of entrepreneurship. Later, after the 

70s, more studies carried out for women and their independence. Gradually a 

great awareness was created about their rights and their rightful place in society. 

New schemes named Women Development Corporations were introduced by 

the government to help women entrepreneurs in arranging credit and marketing 

facilities. National leaders also offered their support for women empowerment. 

Former President APJ Abdul Kalam said, "empowering women is a prerequisite 

for creating a good nation. When women are empowered, society with stability 

is assured.  

Empowerment of women is essential, as their thoughts and their value systems 

lead to the development of a good family, good society and ultimately a good 

nation." On the other hand, entry of women in the field of entrepreneurship in 

Coimbatore district is very limited. They have to face socio-economic problem, 

managerial problem, marketing problem, production problem, financial problem 

etc. Even though there are hurdles to overcome, there is an entrepreneurial spirit 

that induces women to launch into business. Social factors such as economic 

dependence, male dominance, harassment and the problem of liquidity make 

women dependent and in turn motivate them to start business. This paper 

focuses on various factors that influence women entrepreneurs while entering 

new business ventures. 

4. Objective of the Study  

 To study the socio economic status of Women  Entrepreneurs 

 To analyse the factors which influence Women  Entrepreneurs 
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5. Research Methodology 

  Data 

Data required for the study are primary in nature. Hence, primary data have 

been collected with the help of interview schedule. Questionnaire and Personal 

interview are the major tools of data collection. 

  Sampling 

By adopting convenient sampling technique, ninety women entrepreneurs of 

Coimbatore district have been selected for the study. 

 Framework of Analysis 

The Collected data have been analyzed by applying simple percentage, chi-

square and Friedman rank test. 

 Analysis and Interpretation 

Table 1: Age 

S. No Age No. of respondents Percentage(%) 

1 Up to 25 24 26.7 

2 26 to 40 35 38.9 

3 Above 40 31 34.4 

Total respondents 90 100 

As per the table, it is revealed that most (38.9 %) of the women entrepreneurs 

are in the age group of 26- 40, 34.4 % of women engaged in entrepreneurial 

activities are above 40 years of age. Only 26.7 % of entrepreneurs are aged25 

years or less. Thus, majority of the women entrepreneurs‟ age ranges between 

26 and 40 years.   

Table 2: Marital Status 

S. No  Marital status  No. of respondents Percentage  (%) 

1 Married  78 86.7 

2 Unmarried 12 13.3 

Total respondents 90 100 

The above table reveals that while 86.7% respondents are married, 13.3% are 

unmarried. Hence married respondents have more commitment and 

responsibility to achieve economic independence. 

Table 3: Educational Qualification 

S.No Educational qualification No. of respondents Percentage (%) 

1 Primary Education 18 20.0 

2 Secondary Education 36 40.0 

3 Diploma 05 05.5 

3 Graduates 25 27.8 

4 Post graduates 06 06.7 

Total respondents 90 100 

The above table reveals that 40% of respondents have completed secondary 

education, 20% primary education, while 27.8% are graduates. Only 6% of 
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entrepreneurs are postgraduates. Hence 40% of respondents have proved that 

secondary level education is enough to start a business. 

Table 4: Nature of Business 

S.No Nature of business No. of respondents Percentage (%) 

1 Manufacturing  23 25.6 

2 Trading 31 34.4 

3 Service 36 40.0 

Total respondents 90 100 

From the above table it is inferred that 40% of women entrepreneurs carry out 

service oriented business, 34.4% trading business while 25.6% are involved in 

manufacturing. Hence women entrepreneurs prefer service related business to 

trading and manufacturing. 

Table 5: Family Income 

S.No Family income No. of respondents Percentage (%) 

1 Below  Rs. 10000 23 25.6 

2 Rs. 10000 -25000 48 53.3 

3 Rs. 25000- 50000 16 17.8 

4 Rs. 50000 and above 3 3.3 

Total respondents 90 100 

The above table reveals that the family income of 53.3% of women 

entrepreneurs ranges from Rs. 10000 to 25000, that of 25.6% up to Rs.10000, 

that of 17.8% between Rs. 25000 and Rs. 50000 and that of 3.3% above Rs. 

50000. Hence, it can be concluded that the family income of women 

entrepreneurs ranges from Rs. 10000 to 25000. 

Table 6: No. of Workers 

S.No Size of the  business No. of respondents Percentage (%) 

1 01 – 10 workers 36 40 

2 11 – 49 workers 38 42.2 

3 Above 50  16 17.8 

Total respondents 90 100 

The above table reveals that 42.2% of women entrepreneurs are operating their 

business by employing 11 to 49 workers, 40% run their business with 10 

employees and the remaining 17.8% employ more than 50 workers for running 

their business. Moreover, women entrepreneurs are operating their business 

with 11-49 workers at a medium level. Having fewer workers will affect 

productivity just as having more will affect profitability of the business.  

Table 7: Source of Finance 

S.No Source of finance No. of respondents Percentage (%) 

1 Parents 32 35.6 

2 Friends 18 20.0 

3 Financial Institutions 28 31.1 

4 Others 12 13.3 

Total respondents 90 100 
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The above table reveals that to mobilize capital for their business 35.6 % of 

women entrepreneurs depend on their parents, 31.1%  on their friends, 20% on 

financial institutions and 13.3% on other sources of finance. It can be concluded 

that women entrepreneurs sourced finance for their business from parents, 

financial institutions, friends and other sources. Moreover, parents will 

encourage them more on their financial aspects.  

Table 8: Investment 

S.No Investment (in Rs) No. of respondents Percentage (%) 

1 Below 25000 31 34.4 

2 26000 -50000 41 45.6 

3 51000- and above 18 20.0 

Total respondents 90 100 

The above table reveals that 45.6% of women entrepreneurs invested Rs.26000 

to Rs.50000 for promoting their business, 34.4% belowRs.25000 for 

establishing their business,20 %Rs.51000 and above as  capital. Moreover, 

women entrepreneurs have invested moderately (26000 -50000) for their 

business. 

 Chi – Square Analysis 

To find the association between select independent and dependent variable Chi- 

Square test is employed. Socio economic factors are considered as independent 

factors and preference towards entrepreneurship is considered as dependent 

factor for this study. 

  Hypothesis 

Null hypothesis: There is no relationship between socio economic factors and 

preference towards entrepreneurship 

Alternative hypothesis: There is a relationship between socio economic factors 

and preference towards entrepreneurship 

Table 9: Factors Associated with Women Entrepreneurs 

S.No Factors Chi Square Value Degree of Freedom Table Value Result 

1 Age 17.26 6 16.81 Significant ** 

2 Marital status 12.56 2 5.99 Significant * 

3 Educational qualification 14.97 4 13.28 Significant ** 

4 Nature of business  11.54 4 9.49 Significant * 

5 Family income  3.65 6 12.59 Not Significant  

6 Size of the business  7.23 4 9.49 Not Significant  

7 Sources of finance  13.68 6 12.59 Significant * 

8 Amount spend 7.26 4 13.28 Not Significant  

Note:* Significant at 5% level, ** Significance at 1% level 

The result of chi square analysis reveals that out of eight independent variables 

selected for the study, only five independent variables are found to be 

associated with preference towards entrepreneurship. Age and educational 

qualification are found to be significantly associated at 1% level, whereas 

marital status, nature of business and source of finance are found to be 
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significant at 5% level. 

  Friedman Test 

To ascertain the prominent factors that induce women to prefer 

entrepreneurship, Friedman rank test is employed. 

Ranks   

Major factors which influence the Women in Entrepreneurship Mean Rank Rank 

Employment generation 4.17 1 

Self Interest to meet new challenges 3.30 6 

Family Occupation 3.50 2 

Bright future of their wards 3.35 4 

Innovative thinking 3.33 5 

Self Identity and social status 3.48 3 

From the Friedman test, it is inferred that most of the women prefer to enter 

entrepreneurship for promoting employment opportunity for future generation 

followed by the need to run family business, to gain self identity and also social 

status. 

6. Findings 

 Majority of women entrepreneurs range in age between 26 and 40 years 

 Majority of women entrepreneurs are married  

 Most of women entrepreneurs carry out service oriented business 

 Majority of women entrepreneurs‟ family income ranges between Rs. 

10000 and Rs. 25000 

 Most of the women entrepreneurs employ 11 to 49 workers for their 

business operations 

 Most of the women entrepreneurs borrow funds from their parents for 

promoting their business 

 Most of the women entrepreneurs invest amounts ranging from Rs. 

26000 to Rs. 50000 

 Majority of women entrepreneurs prefer to enter entrepreneurship for 

generating employment opportunities and to gain social status  

7. Suggestions  

 Women Entrepreneurs can be trained through Entrepreneurial 

Development Institutions (EDI) and educated in order to ensure success 

with regard to sense of achievement, improved standard of living, 

increased social interaction and economic empowerment. 

 Women Entrepreneurs can increase their self-efficacy to meet challenges 

through hard work and follow strong principles to succeed in their 

business. 

 Government have to create awareness among women entrepreneurs 

about new schemes and offers for new and existing startups. 
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 Women entrepreneurs have to identify the gap or opportunity to promote 

their business by attending EDP programs to take their business to new 

heights. 

 Women Entrepreneurs can keep themselves updated on the rapid 

technological changes to sustain stability and growth in the long run. 

8. Conclusion 

The study finds that self-identity and social status, bright future of their wards, 

self-interest to meet new challenges and employment generation are the major 

factors that induce women to become entrepreneurs. To facilitate women to take 

up more challenging entrepreneurial ventures, to equip them with essential 

support system and strengthen them in the struggle to establish themselves 

economically, socially and culturally at par with men in the initial stages, 

additional motivation, guidance and opportunity are necessary. Women 

entrepreneurs are really contributing to improve Indian economy by providing 

employment opportunities and offering quality products at cheaper cost. It is 

with the active participation of enterprising women that the Indian economy can 

achieve better growth. 
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